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AHanuTtuyeckun otyet (PDF) — 77 ctpanuy,

1 500 pys.

OnucaHue oT4yeTa

Hacmosiwee uccriedogaHue HarnpaseHo Ha u3y4yeHue
meHOeHyul pa3gumus mypucmu4yeckoz2o pbiHka Poccuu 8
pasHbIx ceaMeHmax: 8be30HOU, 8bIe30HOU, 0es1080U MYyPU3M.
Omuem, codepxxawjuti daHHbIe uccrie0o8aHus
mypucmu4YecKo20 pbiHKa, 8 rnepsyro o4epedb, bydem none3eH
0n1s npogbeccuoHaros pbiHKa (pykosodumerel U MeHedxepos
mypucmu4YecKux azeHmeme U myporepamopos).

Typnam — 3TO BpeMEHHbIEe Bble3abl (NyTELeCTBUS) NI0gEN B APYryto CTpaHy UM MECTHOCTb, OTIIMYHYIO
OT MecTa MOCTOAHHOIO XXUTENMbCTBA Ha CPOK OT 24 4acoB 40 6 MECALEB UIM C COBEPLLUEHNEM HE MEHEE
OOHOW HOYEBKM B pasBriekaTeNibHbIX, 0340POBUTENbHbIX, CMIOPTUBHbIX, FOCTEBLIX, NO3HABATENbHbIX,
PENMUITMO3HbIX N UHBLIX Lenax 663 3aHATUA OeATENbHOCTLIO, onnayvBaemMonr U3 MeCTHOro UCTOYHMKA.

MeToabl uccnegoBaHUs U UCTOYHUKU MHOPMaLIMK

*  AHanus nepsuyHOWN MHpOpMaLn

e DKcnepTHbIe OnpochI

¢ MoHutopuHr CMU

¢ CneumanuanpoBaHHble Ba3bl JaHHbIX

*  MOHUTOPUWHI odbnumnanbHON CTaTUCTUKK
» CneuuvanbHble 1 oTpacreBble n3gaHus
*  MaTtepuanbl KOH(pepeHL i

* CobcTBeHHble 6a3bl 3HaHWI rpynbl
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CopepxaHue otyeTa

1. BBegeHue
2. MupoBoW pblHOK Typuama
3. Poccuickui pbiHOK Typusma.
3.1. Urpoku
3.1.1. Typuctnyeckume onepartopbl
3.1.2. Typuctuyeckue areHTCTBa
3.2. Ce30HHOCTL pblHKa
3.3. CermeHTaLmsa TypUCTUYECKOro pblHKa
3.4. MapKeTuHr 1 cnocobbl NpoaBMXKeHUs!
3.5. Cnpoc
3.5.1. Hanbonee nonynsipHble HanpaBneHusi
3.5.2. OcobeHHocTH cripoca 1 nogbopa TypoB
3.6. PeanbHas cTpykTypa npogax Typos. Mpumep.
3.7. CTtpykTypa npogax. [enoson Typuam. lNpumep.
3.8. NHTepHeT
3.8.1. Aygutopus
3.8.2. Ce30HHOCTb
3.8.3. Cnpoc
3.8.4. Cantbl
3.8.5. Peknama B ceTu

4. BbiBOAbI

MpunoxeHus

. OCHOBHbIe onpeaeneHns N NoHATUS.

. MonynsipHble HanpaBneHus.

. PenTtuHr Typuctmnyeckux doupm.

. MporHo3 pocTta konnyecTtBa nyTewectemi go 2020 roga.

. OcobeHHOCTM cnpoca Ha TYPUCTMYECKNE YCIYTN B MHTEPHETE.

KpynHenwmne mexagyHapogHble BbicTaBku 2006 roga.

. Tematnyeckme n3gaHuns n nx peknamHble BO3MOXHOCTU.

. Camble nocellaemble TYPUCTUYECKUE MOPTASbl N X PEKTAaMHbIE BO3MOXHOCTW.
. OdbmuynanbHble TypucTU4ECKME nopTtarsbl CTpaH.

©CONDOTAWN
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MapKeTI/IHFOBoe nccecrnenoBaHne Typunctn4eCKoro pbiHKa

10.03.2006
1 500 py6. AHanuTn4yeckum otyeT — 77 cTpaHuUL
5% Bbl yxke nokynanu Hawm uccrnenoBaHus unm siensetech knveHtom MM
«TekapT»
CKuakm 5% Bbl eqMHOBpeMEHHO NokynaeTte cBbilwe 3 NbbIX OTYETOB
Research.Techart.
10‘%) Bbl eANHOBpPEeMEHHO NoKynaeTe CBbllle 5 aHaNUTUYeCKUx oT4eTOB

Research.Techart.

Kak npunobGpecTtu otyer

1. 3anonHute popmy "3akas oTyeTa" Ha canvTe UK NPULLINTE PEKBU3UTLI HA NOYTY
research@techart.ru unu sale@research-techart.ru.

Heobxoanmble pekBU3nTbI:

e [ONs opuamnyeckoro nuua: HassaHue komnanuu, MHH n KIMMM, a Takke KOHTakTHOE nuuo, e-mail,
TenedoH 1 NONHbIA agpec AN OTNPaBKM 3aKPbIBAOLLMX AOKYMEHTOB;

e [Nsi YaCTHOro nuua: ammnums, UMs 1 OTYECTBO MOMHOCTLIO, a TaKKe KOHTAKTHbIN TenedoH 1 e-mail.

2. [lpn HeoBXxooMMOCTM 3aKroYeHNs AoroBopa, Npocbba ykasaTb 370 B 3a8BKE W BbICNaTb MOSHbIE
PEKBM3NTbI KOMNaHUM (B T.4. faHHbIE O pyKoBOAUTENE N PEKBU3NTLI OaHKa).

3. Mbl oTnpaensieM oT4yeT 1 6a3y AaHHbIX TOMbKO B ANEKTPOHHOM Buae Ha agpec e-mail. Ecnu Bei
XOTUTE NONy4YnTb TaKkke nevaTHyto Bepcuio otveta n CD-anck, ykaxuTe 310 Nnpy opopmMneHnm
3akasa. CtoumocTb nevatHom Bepcumn — 200 pybnen.

4. Tllocne nocTynneHns onnaTbl OT Bac Ha Hall cYeT, Mbl BbICbINTaeM OTHET B 3NIEKTPOHHOM
(aganTnposaHHOM Ang oTnpasku on-line) Buge Ha e-mail.

5. Ecnu ot4yeT Heob6XxoaMM CPOYHO, TO Mbl MOXEM OTNPaBUTL €ro Mo KOMUW MaTeXHOro NopyyYeHns
(BHumaHue! MNnatexka gorrkHa ObiTb 3aBepeHa 6aHkoMm!)

6. Ecnuv nocne npodteHus otyeTa y Bac octaHyTca BONpocCkl O pblHKE, TO Bbl MOXeTe NoarotoBUTb
3anpoc Ang Halux aHanuMTMKOB (TONbKO B NMMCbMEHHON hopme, No TenedoHy Mbl HUKaKNX
KOHCynbTauun He fgaem). Mbl oTBeTUM Ha Balue nucbmo nnm gakc B KpaTyamLime Cpoku.

7. Ecnu Bbl XOTWUTE NognMcaTbcst Ha OGHOBMNEHME AaHHOMo OTYeTa UMM Ha HOBble PaboThl,
NOCBSILLEHHbIE PbIHKY TypU3Ma, coobLimTe 06 3TOM MEHeMKEPY NO NpoAaXKam.
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Research.Techart. KoHTakTHasa nHcgpopmauyuma

Ten./cbakc: (495) 663-32-62 — oT@en npoAaax; BONPOCLI, kKacaemble CNOCOOOB onnaThl, 3aKMYeHUs
A0roBOpoB, YOPMbI NPEAOCTABIIEHMS OTYETOB, NOMYYEHNS OMNSTaYeHHbLIX OTYETOB, 3aKPbIBAKLLNX
OOKYMEHTOB U T.NM.

Ten./cbakc: (495) 790-75-91 # 124, 145 — otAen roToBOM aHaNIMTUKKU; BONPOCHI Kacaemble
cofepXaHnsi oT4ETOB, OOHOBMNEHUS UITN pPacLUMPEHUS OTHETOB.

Ten./cbakc: (495) 790-75-91 # 124 — BonpoCbl COTPYAHNYECTBA, Y4aCTUsl B 9KCNEPTHbIX NporpaMmax,
3aKa3 MHAUBMAYanbHbIX UCCreaoBaHUN.

JononHuTtesnbHbIE YCIyru

1. OO6GHoBneHune otyeta 06 nccrnegoBaHNN Ha TEKYLLMIA MOMEHT BpeEMeEHW — AononHuTtensHo 30
000 pybnei Kk LieHe oT4yeTa Npu OOHOBNEHNM C COXPAHEHNEM CTPYKTYPbl MCCEaOBaHUSA Unm oT
60 000 go 120 000 pybnen ¢ paclumpeHnem uccrnegoBaHns no Bawemy TexHmyeckomy
3aaHuio.

2. Hanucaxune 6nsHec-nnaHa no teme otyeta — ot 60 000 pybnen. NMpwn 3akase obs3aTensHO
yKa3blBaTb XapaKTEPUCTMKN NPOEKTa U OpraH, B KOTOPLIA NogaeTca OusHec-nnaH — 31o
yYnTbIBAETCH MpPU pacyeTe CTOMMOCTU padoT.

3. TlMopgroTtoBka nNpeseHTaUMn No TEME OTYETA HA PYCCKOM U / NN aHrMmnnckom asbikax — ot 10 000
pyonen.

4. TlepeBopg OT4YeTa Ha AHIMUACKUIA A3bIK — gononHuTensHo 30 000 pybrien K LieHe oT4veTa.
5. [HononHuTtenbHble cBegeHusa o6 nmnopte-akcnopte — ot 10 000 pybnen 3a 1 ToBapHyto rpynny.

6. CospgaHue 6a3 gaHHbIX KOMMaHWA Ha OCHOBaHUKM Bauwlero 3anpoca (Hanpumep, AaHHbIe O
noTeHUManbHbIX NOTpebutensax, No Tpengepam, NoUCcK NnapTHepoB 1 T.n.) - ot 20 000 pybnen.

7. TlpoBeaeHne MapKeTUHIOBLIX UccrnegoBaHui no Bawemy T3 — ot 120 000 py6rien.

8. TloaroTtoBka nnaHa MapKeTuHra, nnaHa CTpaTernyeckoro pasBuTusi U NpoYme ycnyru
MapKeTMHIoBoro KoHcanTtuHra — ot 60 000 pybnen.

9. T[poume ycnyru no NpoBeaeHuIo CCrenoBaHnii PbiHKa U KOHCYNbTALIMOHHBIE YCIYTU Mo
pa3BuTUIO BU3Heca — LieHbl No 3anpocy research@techart.ru

10. Ycnyrn KOMNIeKkCHOro MapkeTUHIOBOIro CONpoBOXAeHMs GusHeca (outsourcing MapKeTUHIOBOM
cnyx6bl N yHKUMKM AMpeKTopa Mo MapPKETUHIY) — LeHbl Mo 3anpocy info@techart.ru
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